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TRACK 13. THE SOCIAL STUDY OF THE 
INFORMATION TECHNOLOGY MARKETPLACE

The aim of this session is to improve understanding of the nature and shape 
of  the  global  information  technology  (IT)  marketplace.  Whilst  Science and 
Technology Studies (STS) has made much progress in the Social Study of IT, 
it has yet to take seriously the 'market' for complex information technologies. 
That is, to conduct empirical studies and develop approaches that address the 
particular  dynamics  of  how  organisational  IT  systems  and  knowledge  are 
bought, sold and traded as products. This session welcomes those papers 
that can provide a deep and systematic conceptualisation of how the market 
for complex IT operates.

It is widely acknowledged that organisations today find it difficult to critically 
assess and evaluate large IT solutions prior to purchase.  Their substantial 
and  often  business  critical  decisions  about  what  may  be  major  strategic 
investments (costing several millions of euros) are carried out infrequently and 
businesses  often  lack  the  expertise  and  experience  needed  for  effective 
decision-making.  One  of  the  difficulties  adopters  face  is  that  they  are 
assessing not just technical properties but also intangible issues regarding the 
future performance of a technology vendor (will it survive?), its behaviour (will 
it continue to invest in the particular market in coming years?) and reputation, 
the difference between technologies,  and so on.  Assessing these kinds of 
uncertainties is proving increasingly difficult and provokes confusion amongst 
adopters  about  how  to  proceed.  Whereas  in  the  past  ‘personal’  or 
‘professional’ networks would have offered advice, these informal avenues for 
knowledge no longer seem to match up to the challenge of appraising today’s 
technologies in terms of the growing range, escalating complexity and rapid 
evolution  of  available  products.  The  major  issues  for  consideration  in  this 
session include but are not restricted to: 

i) how  user  organisations  make  decisions  about  (and  compare 
between) different potential IT solutions; 

ii) the kinds of (often highly simple) decision making devices and new 
forms of knowledge they use to aide decision making (i.e., ranking 
devices);

iii) the practices of  vendors in  selling and advertising their  products 
(the sales pitch or ‘demo’); 

iv) the visions and future based knowledge produced about products 
that shapes expectations amongst  vendor  and user  communities 
alike

v) the various intermediaries and market mediators who play a role in 
organising  the  marketplace  (consultants,  business  analysts, 
industry analysts and IT research firms);

vi) studies of the decision making process for strategic IT investments;



Especially welcome are: (i) methodological approaches that deal with the 
distributed and historical aspects on the supply and use space in which 
technological choices are enacted; and (ii) those studies that attempt to 
combine STS with insights from Economic Sociology or recent work from the 
Sociology of Markets and Finance. 

Abstracts of no more than 500 words should be sent by email (following 
website instructions) by 2010 March 15th.
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Social Research of the University of Trento. His research encompasses engineering 
studies, science and technology studies (STS) and information systems (IS).
(http://campagnolo-soc.blogspot.com)
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